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Share Price Performance

Skyrocketing price levels during pandemic were recently corrected due to rising interest rates and uncertainty

(2] [4]
Share Price — Major Events
$1,600 3]
= [1] May 2020 (+20%) — Q1 results publishing — overall
revenue for the quarter came in 46.6% higher
$1,400 compared to the prior-year period

= [2] February 2021 (-29%) — Q4 results publishing —
$1,200 slowing tempo of growth: net income was $124 million
compared to $771 million a year ago

$1,000 o = [3] June 2021 (+36%) — Introduction of a new "buy
now, pay later" payment option, decision to make its
payments platform, Shop Pay, available for use outside
$800 of the company's e-commerce platform

= [4] February - May 2022 (-75%) — Q4 results publishing
$600 — forecast of the revenue slowdown; valuation concerns
to the possibility of multiple interest rate hikes, rising
inflation numbers, the Russian invasion of Ukraine

$400
Key Stats
$200
* |PO: 20t May 2015
s = Ticker: NYSE: SHOP
& N K S o S S o N N N N N L 2 = 52-week range: 308.06 - 1,762.92
S N S N o N N o N N N o N N N N
U U2 U\ 2SS U 2SN\ S N LA LR 2SR\ U\ U 2 U 4 . : il
& (b\,\@ ,\g\(ﬁ) R ‘b\q(’b e N \Q\({/b O (b\,\q & N \Q\q/ & q)\,\% %\q/@ Market Cap: 44,316.1 (million USD)

= Avg. 3M Daily Volume: 4,158,924

Sources: Bloomberg, Capital 1Q, Shopify - 3 -] Vvalid until 06/10/2022 © WUTIS - Equity Research



Investment Thesis

Shopify can thrive even in a high interest rate environment as long as consumer spending stays up

Key investment highlights

Rising interest Revenue
rV growth
H Changing Full

industry integration

Product E-commerce
Superiority market

Shopify managed to triple its revenue since the start of Covid-19 and is
expecting further growth over the next few years

Soon to-be a fully integrated end-to-end logistics platform (Deliverr
acquisition)

Digitalization of the world and constantly growing e-commerce market
with double-digit CAGR

Shopify offers the best-in-class solution for both SMEs and well-known
brands making it attractive to both businesses and consumers

may adapt quicker and develop a competitive edge against Shopify

Further rising inflation and increasing interest rates can put pressure on

I As the e-commerce industry is rapidly changing one of its competitors
I Shopify’s intrinsic valuation despite its bright outlook

Source: Team Research
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Company Overview

Shopify went from building one online store to becoming the biggest e-commerce store builder

Company Description Management

Shopify is building a global commerce operating system along with a growing set of tools
and capabilities that enable merchants of all sizes to sell to anyone, anywhere.

e
@ 0 % Ry

i

i

Tobias Litke Harley Finkelstein Amy Shapero
Headquarters Foundation Employees Customers CEO since 2008 President since 2020 CFO since 2018
Ottawa, Canada In 2004 as Snowdevil, ~ 10,000 ~2.1 million merchantsand  w  Co-founder (2004) * Commercial teams, = Previously CFO at
ar;)onh;_e store for . worldwide ~3.8 million live websites . cpair of Board of growth, external affairs Betterment (online
showboarding equipmen CEITEEs ) CEUITiEs Directors = Advisor to Felicis wealth management
Ventures (>500 Inv.) service, $33 billion AUM)
Financials Shareholder Structure
In million USD = Tobias Litke
Revenue 1073229 1578173 2929491 4 611 856 )
= Capital Research & Mgmt Co.
Revenue Growth (%) 59.4% 47.1% 85.6% 57.4%
= Morgan Stanley Investment
Gross Profit 596 267 865 643 1541520 2481 144 Management Inc.
EBIT -91 920 -141 147 90 153 268 643 = Baillie Gifford & Co
79.1%
Net Income -64 553 -124 842 319509 2914 659 = Others
Sources: Backlinko, Bloomberg, Capital IQ, Opportimes, Shopify - 6 - | Valid until 06/10/2022

© WUTIS - Equity Research



Product Overview

Shopify provides services, logistics, a consumer-facing marketplace, and more for merchants

Revenue streams

" / . \
/Subscrlptlon plans\ Point

@ 2™ )

Subscription solutions

( Setup \

/ Shopify Balance \

: [~} Shopify
) m Payments

Of
Lite - $9 Sale o Shop Pay
ubscription Instalments s
Basic - $29 (POS) n}f Themes Solutions Merchant .
asic Offering Solutions | » Transactions —l
Shopify - $79 + + Setting up the ~>~. Shopify Shipping
'-|:|—|=| business ~—— 1| canal N
Advanced - $299 g @
° @ i ; —_ Shopify
Domains Shopry Shopify ~ Shopify Fulfiment ~ Shipping
K mal Markets Network /

Net revenue distribution by solution (in tUSD) Merchant solutions

Shopify Plus especially designed for high-
volume, enterprise level brands, provides

n more control, customization, and automation.

-

POS — an app for offline businesses selling
products in physical spaces to accept
payments via iOS or Android

N 4
Over 100 free and paid themes, over 8,000
apps on its App Store and domains

Easy expansion to new markets, forming
and running marketing campaigns, and

300
access to fast working capital

200
Accelerated checkout process with

improved conversion rates and lower credit
card processing rates

The opportunties of either getting fulfillment

‘b q, ’b rl, (ﬂ/
O,\‘I/Q 0\,19 ,\'19 by selecting shipping partners from Shopify
G & platform or outsourcing it via SFN.

o" c
= Subscription Solutions = Merchant Solutions

© WUTIS - Equity Research

Sources: Bloomberg, Shopify
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Partnership Ecosystem

Shopify largely relies on partners for attracting and creating value for merchants

Partner division by revenue contribution Key Shopify Plus Partners

Dotdigital

Shopify Plus Partners Developers Customer engagement

technology from UK

= App developers and theme designers los brand .
= Over 8,000 apps in the Shopify App Helps brands acquire, convert,
Store retain customers b_y
= Generated over $12.5 billion revenue personalizing omnichannel
<], (2020) programs

Revenue: 15% revenue share on
Revenue: Non-recurring referral fees and earnings after $1 million, with an annually

recurring fees from contracts with Partners resetting threshold. Branding and web design
merchants. % studio in Singapore

= Shopify Experts only available to
Shopify Plus merchants

= Selected through an intensive Partner
Qualification Program

= Classified as Service Partners (263)
and Certified App Partners (93)

OC

Advertising Partners

Developers aiming to accelerate their
business growth by directly advertising
to high-quality leads looking for apps.

merchants to the Shopify platform

Enhances a brand’s positioning
@ Referral Partners and transforms businesses
/\ through sound brand strategy
®_® = Content creators, course educators,
influencers, review sites to refer

’ < _ Emotive
= Advertisements are created on the Partners are eligible to receive one-
Shopify App Store time commission for the merchants 5
referred SMS growth platform from US
Revenue: Fees for each click from = More than 40,000 active referral
merchants on apps being advertised. partners in 2021.

Converts website visitors into
customers with text
conversations

Sources: Betakit, Bloomberg, iTechpost, Shopify - 8 - | Valid until 06/10/2022 © WUTIS - Equity Research




Acquisitions

Shopify will soon offer end-to-end fulfillment through recent additions to its distribution network

6 River Systems

Size and funding of deals

= QOctober 2019 — Acquisition of the warehouse automation and management
technology developer, 6 River Systems

» The acquisition gives Shopify access to the robotics experts who helped
develop Amazon’s own robotics business

Mobile Experience in Cloud-based
robots fulfillment software
“Chuck* software

Deliverr

= May 2022 — Acquisition announcement of Deliverr, California-based e-commerce
fulfillment startup with the goal of building an end-to-end logistics platform

= Deliverr will combine with Shopify Fulfillment Network (SFN) that
merchants can use to store inventory and fulfill orders

» The largest acquisition in Shopify’s history

o 6 Pe =

Multi-channel Al-powered One-day / two- Flexible logistics
inventory day shipping in services
management the U.S.

=]

009
)
67% cash 33% shares A class
$390
million

::6:RIVER SYSTEMS o
= Deliverr >ﬂ ShOp 'fy

billion
=)

009
T

20% shares A class

80% cash

Sources: 6 River Systems, Bloomberg, Capital IQ, Deliverr, Shopify

-9 -| Valid until 06/10/2022
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Value Creation and Regional Distribution

Shopify’s diverse functionality will lead to a further rapid expansion worldwide

Value creation

Regional revenue distribution (LTM in %) Location of merchants

. . o R
A multi-channel front end: Shopify Application Program Interface (API) that enables
merchants to display, manage, market and sell their products across different sales
channels seamlessly

J
“ t s A single integrated back end: Shopify Dashboard helps merchants manage their
LQ" inventory, process order and payments, fulfill and ship orders, discover new buyers,
Sl leverage analytics and access financing effortlessly )
- . . \
Data advantage: Consolidated data generated by the interactions between buyers
and merchants products providing analytics for merchant decisions while ensuring
privacy, security and compliance )

N
Brand ownership: End-to-end, managed shopping experience that emphasizes the
merchant’s brand in every step of interaction with the buyer to build buyer loyalty and

a competitive advantage )

Mobile: The Shop App that allows merchants to realize transactions through the
mobile device of their choice by allowing a mobile-optimized checkout system for the

various mobile operating systems )

~

70% 64.5%

= United
60% States
50% ﬂ = EMEA
40% = Latin

America

30% = APAC
20% = Canada
10%

0%

m United States mEMEA m APAC m Canada ® Latin America

Regional distribution of live Shopify stores (in thousands, log. scale)

calculates potential duties and import fees )

Global: Shopify Markets that offers localized storefronts, local currencies, languages,
@ domains, payments methods customized to each new market (country), and

957 2666
(+179%)

USA
49
UK s 156 (+219%)
. 38
Australia [ 102 (+166%)
29
Canada [ e 04, (+225%6)
14
France i — 60 (+321%)
14
Germany L — 79 (+4800%)

1 5 25 125 625
mMar.20 mJan.22

3125

Sources: Bloomberg, BuiltWith, Shopify

- 10 - | Valid until 06/10/2022

© WUTIS - Equity Research



) 4 :
vé 4V

Shopify Inc. Pt X

Market and Industry Overview

WUTIS — Equity Research

4 . | A y



Trends and Growth Drivers

Despite heavily rising shipping costs various factors propel industry growth

Current market trends driving industry growth

Chinato U.S. container freight rate index (in USD)

Covid-19 pandemic

. . $3,000
Small business owners were forced to implement
e-commerce solutions due to quarantines imposed $2,500
$2,000
B2B sales $1,500
Around 2/3 of B2B buyers prefer remote human interactions or $1,000
remote self-service over traditional interactions _ S
$500
$-
Social media and influencers g g % g g g § § § § § § § é‘ § § § é‘ § §
Influencers can connect with their follower base to create yagdadagagdggIdgadygaa g
trends and advertise various products S28S 3283833282 833828%2
Buw now pay later platforms Retail e-commerce market size (in billion)

Around 2/3 of B2B buyers prefer remote human interactions or

2015 2016 2017 2018 2019 2020 2021 2022F 2023F 2024F 2025F

$8,000
remote self-service over traditional interactions
$7,000
$6,000
Metaverse and augmented reality
S . $5,000
= New ways of digital interaction can propel sales
the same way TikTok did $4,000
$3,000
Shipping costs $2,000
Small businesses that rely on importing products from Asia $1,000
are negatively affected by rising shipping costs s
Sources: Bloomberg, Capital 1Q, Financial Times, Shopify -12 - | Valid until 06/10/2022

© WUTIS - Equity Research



Industry Overview

By capturing becoming businesses first choice Shopify managed gained market leadership

E-commerce platform usage in the United States

Dropshipping market

Market Share in the US

Z 5|

SQUARESPACE

Platform Popularity?!

A

WiX
Others
 — —————ee.
m Others 06/2021 05/2022
Shopify dominance is global?
3y

Shopify leadership is
particularly substantial in
English-speaking countries

By making use of dropshipping, online stores can directly send products
from the supplier to the customer

Suppliers Online Shop Customers

[ \ (@)

= 80

Z Market is expected to grow 18-25% yearly until 2025

& Leverage of network

Less quality control

Low overhead costs Q Regulations and guidelines

S,?oja Quickly-built business Lower Margins

@00

Sources: 'Google Trends (popularity from 0 to 100), Team Research

- 13 - | Valid until 06/10/2022
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Peer Benchmarking |

Competition in the industry is fierce, but Shopify’s revenue growth still outpaces its competitors’

Peer group overview

Marketing expenses as a % of sales

Best Peers

%

SQUARESPACE

AﬁCOMMERCE

Tier |

ecwid

(721) COMMERCE

amazon
\-/7
Etsy

bigcartel

I U ' Magento

WiX com

¥ volusion

%% PrestaShop

Vo VTEX

salesforce

50%

40%
40%
30%
19%
20%
10%
0%

(A shopify  WiX com

43%

45%

19%

eCOMMERCE Iul Magento™

SQUARESPACE

EV/Sales vs % revenue growth

10x
9x
8X
7X
ox ORACLE
5x 7
> 2
3 amazon
2% WiXcom
1x
Ox
0% 10% 20% 30%

() shopify
‘;@COM MERCE

40% 50% 60% 70%

Sources: Bloomberg, Capital I1Q, Shopify; *Part of Oracle

- 14 - | Valid until 06/10/2022
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Peer Benchmarking Il

Reliability and broad moat is what keeps Shopify on the road

Comparison of competitors

ﬂshopify WiX com 2 [1J) Magento AAcommerce

SQUARESPACE

Basic  Advanced Unlimited Business Advanced Plus
Price Range SO0 529 $79 $299 $2,000+ $23 $27 $49 $16 | $26  $30  $46 $30 $80 $300
Lite Shopify Shopify Basic VIP Personal Commerce Personalized Standard Pro
Plus

= Personalization and

. Rich partner ecosystem  * BUlltin dropstipping [ CO8 R . Plexibity due to open. * Free iansacton costs
P oSy = Easiness of use y P = Best-ranked SEO
= End-to-end fulfilment management tools source platform
and account management
= Lack of content = Fewer customization : ::l?:r;ggb”e P = Expensive plans : ls\llj)pr;g::mngual
. E;ea;:}c;&gp:lonss . g’:ésr SEO qualit = Lack of customer : Z‘g\?:lge::f SRS = Too expensive fees for
P PP q y support P big companies
Revenue $2.9 Billion $1.2 Billion $200 Million $150 Million $112 Million

Sources. BigCommerce, Magento, Shopify, Squarespace, Various Customer Review Pages, Wix - 15 - | Valid until 06/10/2022 © WUTIS - Equity Research
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Financials and KPI's

Shopify’s success will be built on their continuing merchant’s success stories

Key metrics KPI development (I: GMVpM in USD; r: ARPM and ASRPY in USD)
GMV: ) $180,000 Forecast $4,000
Gross Merchandise Volume as proxy for market share and driver of $160,000 I $3.500
merchant solutions revenue ) $140,000 © $3,000

$120,000 | $2.500
ASRPY/ASRPM and ARPM: ) $;gg’ggg | $2,000
Avg. Subscription Revenue Per Year (Month) per merchant as a measure $60,000 : $1,500
for subscriptions; Average Revenue Per Merchant for merchant solutions ) $ 402000 i $1,000
N $20,000 - $500

Average commission: $- L%
The average percentage that Shopify retains as revenue from the gross T e
merchandise volume Y, mess GMV per Merchant ~==—=ARPM === ASRPY

Merchant solutions (in billion) Subscription solutions (I: ASRPM in USD; r: merchants in thousands)

$700 ] Forecast 5 5096 $70 e — Forecast 4 509

$600 $60 4,000

| | 2.00% ' " 3500
$500 - : $50 _/\/': L
$400 : P $40 : 2,500
$300 - 1.00% $30 i,ggg
$200 | ! 20 | L
| " 0.50% ¥ [ 1,000
$100 I | : $10 . . I | 500
$ = = w1 : " 0.00% P ! _—

2016 2017 2018 2019 2020 2021 | 2022 2023 2024 2025 2026,

s GMV

Average Commission mmmm Number of Merchants === ASRPM

Source: Shopify - 17 - | Valid until 06/10/2022 © WUTIS — Equity Research



Valuation Summary

High FCF expectation and EBIT margin supports buy recommendation

Revenue by scenario (in million) EBIT, EBIT Margin and FCF forecast (in million)
$30,000 Forecast $2,500 B Forecast 1504
$25,000 : ! :
: $2,000 ! - 10%
$20,000 i |
! $1,500 5%
$15,000 ! : :
| 1,000 | L%
$10,000 | $ : e
$5,000 . : $500 I I I 5%
$- $ T = wm mm - iE =B 0 - -10%
2016 2017 2018 2019 2020 2021 | 2022 2023 2024 2025 2026 ! 2016 2017 2018 2019 2020 2021 | 2022 2023 2024 2025 2026
"""""""""""""""""" $-500 T asw
Base Case ==Bull Case Bear Case e EBIT - weem FCF ===EBIT Margin
DCF target price by scenario Valuation summary
<>
. Upside
$601 Method Share price potential
Implied
428 .
¥ DCF $427.73 10 20.95% share price
v $430.69
198
— CTA $457.28 ﬁ 29.30%
mBear m=Base mBull =DCF =CTA

Sources: Shopify, Team Research - 18 - | Valid until 06/10/2022 © WUTIS — Equity Research



Comparable Transaction Analysis

High purchase multiples in e-commerce show tendence towards SHOPs undervaluation

EV/Sales
30.00x
25.00x
25.00x 23.20x
20.00x
15.00x Mean:
— == - —— - - - — — - = = = = = = = = = == == - 12.2x
10.00x_ L L L mmL o TAIX o e e e e Ay Median:
oo 8.4x
A 1.89x
0.00x L
Target depop Hybrid GmbH ddemandware Exactlarget m sSOouUQ ﬂ
an amg;on company
Acquirer Et Sy salesforce Sl Ra kuten amazon
A — N

Classification Online marketplace

Date 12.07.21
Transaction value
(in tUSD) 1,625,000
Sales
(in tUSD) 65,000

E-commerce software

01.08.13

1,350,000

58,200

Cloud commerce Software solutions

01.06.16 04.06.13
2,840,400 2,539,000
273,500 342,200

Affiliate network

Online marketplace

09.10.19 12.05.17
1,000,000 586,000
155,500 310,000

E-commerce software

As of 31.12.21

45,295,000 (EV)

1,341,000

Sources: Bloomberg, Capital 1Q

- 19 - | Valid until 06/10/2022
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Company Specific Risks

While Shopify is exposed to multiple major threats its size and status make them rather unlikely

Possible brand damage and liabilities due to violation of
applicable laws or Shopify policies by merchants

Potential loss of merchants when integrated third parties fail to
perform their contractual obligations

High

Failure to provide the necessary software for the Shopify
fulfillment network (Deliverr acquisition destroying value)

Online “mom & pop shop” wipeout — similar to Amazon
destroying small brick and mortar stores due to size, scale and
customer satisfaction thereby reducing Shopify’s merchant base

Probability
Medium

Constantly changing industry with fierce rivalry making it relatively
easy for competitors to push Shopify out of the market

Potential tariffs (like EU VAT de minimis removal) could hamper
growth of Northern American markets

Low

Enaction of tougher data privacy regulation may affect
merchant’s ability to attract customers

Low Medium High

Management of liquidity and financing requirements Impact

Operations (O) — Market (M) — Legislation (L) — Uncategorized (U)

- 21 - | Valid until 06/10/2022 © WUTIS - Equity Research
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Conclusion

Product superiority and unlimited scalability enables Shopify’s future growth path and upwards correction

Strong
historical and
future revenue

growth

Soon to-be
fully integrated
service provider

Current
Price

$ 353.7

as of June 6" Digitalization of

the world and
growing e-
commerce
market
Best in-class
solution for
SMEs and
Corporates

$1,600

$1,400

$1,200

$1,000

$800

$600

$400

$200

Target share price of
$430.8

Current share price
of $ 353.7

Upside potential of
+22.8%

Source: Team Research

- 23 - | Valid until 06/10/2022
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Appendix: Catalysts

Variety of events which might influence the share price of Shopify

Influenced factor Estimated impact on share price
Successful Deliverr Hard = Growth = Expanding Shopify Fulfilment Network and building a stronger business
: : ar . .
integration = Revenue = Providing more solutions to merchants
. . * Revenue = Expanding the number of technological partners allows Shopify to offer
Solid Partnerships Hard * Reputation customers more solutions to improve their business
Future acquisitions Hard = Growth = Acquiring businesses, which are out of core Shopify e-commerce business,
q » Revenue and the company's growth can lead to more positive image in investors' eyes
. . = Growth . icti i i
Covid-19 expansion Soft Further restrictions for brick and mortar stores can motivate
» Revenue entrepreneurs to move online using Shopify
. . = Revenue . i i i { 0
Resignation of CEO Hard _ The reS|gnat|or_1 of Toblas Lu_tke, yvho holds more than 6/o.of shares,
= Reputation could have major negative signaling for the future of Shopify
Russian invasion of Soft = Growth = Influence on global economy, delivery and product prices can hamper l
Ukraine » Revenue merchants from successfully developing their businesses

Sources: Industry Reports, Team Research - 25 - | Valid until 06/10/2022 © WUTIS - Equity Research



Appendix: Merchant Solutions Explained

Merchants are able to outsource more services with Shopify

Graphic display

Setting up the business

Shopify Balance
Shop Pay Shopify
Instalments \l/ Payments
| » Transactions ¢
Setting up the Shopify Shipping
/ business T Capital
i Shopify
SEhOp!Iy Shopify Shopify Fulfilment  Shipping
mal Markets Network

Transactions

Shopify Email: Enables merchants to create, run, and track email marketing
campaigns from within the merchant admin, and help merchants build direct
relationships with buyers.

Shopify Markets: Makes cross-border commerce easier for merchants, enabling
them to enter new markets, and increase buyer trust and conversion with tailored
experiences for each market.

Shopify Capital: Helps eligible merchants secure financing and accelerate the
growth of their business by providing access to simple, fast, and convenient
working capital.

Shipping

Shop Pay Instalments: Enables merchants to sell their goods to buyers on an
interest-free payment plan. Includes Buy now, pay later product, which boosts
repeat purchases among first time customers

Shopify Payments: Allows merchants to accept and process payment cards onIine\
and offline. It eliminates the need for merchants to set up and maintain a direct
relationship with a third-party payment gateway.

J
Shopify Balance: Offers merchants a no fee money management account,
providing merchants with fast access to their cash, a card for spending online, on
mobile, or in-store, and rewards featuring cash back, perks, and discounts.

/

Shopify Shipping : Allows merchants doing their own fulfillment and shipping to
select from available shipping partners to buy and print outbound and return
shipping labels and track orders directly within the Shopify platform

Shopify Fulfillment Network: Ensures merchants’ orders are delivered to buyers )
quickly and cost- effectively by leveraging Shopify’s scale with deep machine
learning tools.

Source: Shopify

- 26 - | Valid until 06/10/2022
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Appendix: Shopify’s Key Customers and Legal Structure

Big brands ranging from beauty to automative sector rely on Shopify for their e-commerce operations

Key Shopify Plus Customers

KYLIE COSMETICS™
BY KYLIE JENNER
S

KraftHeinz

# fitbit ' J

S

AN
<N
Nestle

LVMH

0

AYALT ABInBev oeos

Subsidiaries

T=5Lnm

MOET HENNESSY . LOUIS VUITTON

Shopify Inc.
Canada

Shopify Commerce Shopify LLC Shopify Holdings
Singapore Pte. Ltd. Delaware (USA) Inc.
Singapore Shopify Payments Delaware
(USA) Inc. -
Delaware

Shopify International

Limited
Ireland

Source: Shopify - 27 - | Valid until 06/10/2022
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Appendix: SWOT Analysis

Positive qualities outweigh both internal and external negative aspects

= Convenient and innovative solutions and tools

= Strong marketing strategy (affiliate programs)

» Large merchant base, growing every year

= Highly skilled employees, including ones from acquired companies

= Well-established customer service, which provides help and support to merchants in
different questions

= Well established partner system

= High marketing expenses, which do not show the same efficiency as before
= Seasonable business, high dependence on the end of the year performance
= Dependence on third-party companies for the functionality of the platform

WEAKNESSES

OPPORTUNITIES

Entering new markets and expanding in other countries rather than USA

Adapting new solutions to strengthen Shopify Fulfilment Network and be a more
serious competitor to Amazon etc.

Possibility to attract more and more merchants, as the post-Covid 19 world require
new online solutions

Privacy laws are different between the countries, which can make its international
business more complicated

Exchange rate fluctuations

Cyber security becomes an issue for an e-commerce business because of hacking
Regulations in foreign trade can influence merchants' performance
Technological development by competitors can lead to a situation, where Shopify
cannot compete anymore

Intellectual property regulation highly influence Shopify because of its clients, who
can use its platform violating the law

THREATS

Source: Team Research

- 28 - | Valid until 06/10/2022
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Appendix: CCA

Peers performing poor in comparison to SHOP

Multiples
350.00x
300.00x = EV/EBITDA
250.00x mEV/EBIT
200.00x
150.00x EV/Sales
100.00x I I I m Price/Earnings

50.00x I

0.00x - = wlm - B —-_—— - wm =mw mmn._.B® __ @ __

-50.00x

)\ shopify ‘ﬁCOMMERCE amazon oracLe s w WiX com @p SQuarespace Etsy "‘AdObe eb y VVTEX

Overview table

Enterprise Value Price/Earnings EV/Sales
Shopify Inc. 45,295 15.78x 9.82x 124.61x 151.59x
BigCommerce Holdings, Inc. 1,338 -17.37x 6.09x -28.00x -25.44x
Amazon.com, Inc. 1,350,547 37.82x 2.87x 22.82x 54.28x
Oracle Corporation 250,204 15.63x 6.18x 13.94x 15.98x
Salesforce, Inc. 182,830 121.11x 6.90x 59.67x 303.70x
SAP SE 127,353 21.23x 4.28x 18.41x 22.22x
Wix.com Ltd. 2,838 -28.40x 2.24x -9.25x -8.72x
Squarespace, Inc. 3,227 -7.78x 4.12x 74.87x 189.81x
Etsy, Inc. 12,062 21.61x 5.18x 22.06x 24.01x
Adobe Inc. 202,884 42.52x 12.85x 31.81x 34.97x
eBay Inc. 30,075 2.28x 2.89x 8.69x 10.17x
VTEX 616 -13.97x 4.90x -9.72x -9.35x
Median 15.70x 5.04x 20.24x 23.12x
Mean 17.54x 5.69x 33.24x 63.60x

Sources: Bloomberg, Capital 1Q - 29 - | Valid until 06/10/2022 © WUTIS - Equity Research



Appendix: DCF Analysis: Valuation Metrics

Solid revenue growth pushing the intrinsic value

Revenue, EBIT, Net Income and FCF Forecast (in million) Key free cash flow figures (in thousands)
$3,500 $2,250,000 1,600,000
$3,000 1,400,000
$1,750,000
$2.500 1,200,000
1,000,000
2,000 1250,
$ $1,250,000 800,000
$1,500
$750,000 600,000
$1,000 400,000
$500 II I I $250,000 200,000
0 1 I in 0
2022 2023 2024 2025 2026 $250.000 2016 2017 2020 2021 2022 2023 2024 2025 2026 (500 000)
mRevenue ®EBIT m®mNetincome ®FCF s NOPAT  mmmm DA  emmm=CAPEX —emm——FCF
Market value in comparison to intrinsic value Equity Bridge

9340 53937
M Increase M Decrease M Total

Market Value Upside Intrinsic Value Equity Value Cash Debt

Sources: Shopify, Team Research - 30 - | Valid until 06/10/2022 © WUTIS — Equity Research



Appendix: Forecasting Assumptions

Assumptions overview & base case

Overview based on the active scenario

Revenue from Subscriptions Solutions 188,606

lYoYgrowth

Revenue from Merchant Solutions 200,724

YoYgrowth

Total revenue 389,330
oY growth

Number of Merchants 375

YoY growth

Gross Merchandise Volume (GMV) 15,400,000

310,031
64%
363,273
81%
673,304
73%

609
62%

26,300,000

464,996 642,241 908,757
50% 38% 41%
608,233 935,932 2,020,734
67% 54% 116%
1,073,229 1,578,173 2,929,491
59% A7% 86%

820 1,069 1,749

35% 30% 64%
41,100,000 61,100,000 119,600,000

1,342,334
48%
3,269,522
62%
4,611,856
57%

2,063
18%

175,400,000

1,741,287
30%
4,856,509
49%
6,597,796
43%

2,598
26%

243,174,891

2,153,045
24%
6,881,855
42%
9,034,900
37%

3,122
20%

326,299,361

2,541,785
18%
9,318,328
35%
11,860,113
31%

3,584
15%

424,544,841

2,867,624 3,077,218
13% 7%
12,066,940 14,873,759
29% 23%
14,934,564 17,950,977
26% 20%

3,935 4,112

10% 5%
536,180,291 654,354,427

Base Case Scenario (1

Global E-Commerce Market 1,845,000,000
GMV 15,400,000
IGMV Market Share of the Total E-Commerce Market 0.83%
Market share growth

Number of Merchants 375
IGMV/Number of Merchants 41,067
IARPM/GMV per Merchant 1.30%
growth

Revenue from Subscription Solutions 188,606
IASRPM 41.91
IASRPY 502.95
IASRPM growth in %

Revenue from Merchant Solutions 200,724

ARPM 535
IARPM growth in %

389,330

Total Revenue

2,382,000,000
26,300,000
1.10%
32.28%

609

43,186
1.38%
6.0%

310,031
42.42
509.08
1.22%

363,273
597

11%

673,304

2,982,000,000  3,351,000,000 4,248,000,000
41,100,000 61,100,000 119,600,000
1.38% 1.82% 2.82%
24.83% 32.29% 54.41%
820 1,069 1,749

50,122 57,156 68,382
1.48% 1.53% 1.69%
7.1% 3.5% 10.3%
464,996 642,241 908,757
47.26 50.07 43.30
567.07 600.79 519.59
11.39% 5.95% -13.52%
608,233 935,932 2,020,734
742 876 1,155

24% 18% 32%

1,073,229 1,578,173 2,929,491

4,938,000,000
175,400,000
3.55%
26.16%

2,063

85,022
1.86%
10.3%

1,342,334
54.22
650.67
25.23%

3,269,522
1,585

37%

4,611,856

5,542,000,000
243,174,891
4.39%
23.53%

2,598

93,594
2.0%
7%

1,741,287
55.85
670.191
3%

4,856,509
1,869

18%

6,597,796

6,151,000,000
326,299,361
5.30%
20.90%

3,122

104,527
2.1%
6%

2,153,045
57.48
689.711
3%

6,881,855
2,205

18%

9,034,900

6,767,000,000
424,544,841
6.27%
18.27%

3,584

118,460
2.2%
4%

2,541,785
59.10
709.231
3%

9,318,328
2,600

18%

11,860,113

7,391,000,000 7,982,280,000
536,180,291 654,354,427
7.25% 8.20%
15.63% 13%
3,935 4,112
136,260 159,114
2.3% 2.3%

3% 1%
2,867,624 3,077,218
60.73 62.356
728.751 748.271

3% 3%
12,066,940 14,873,759
3,067 3,617

18% 18%

14,934,564

Source: Team Research

- 31 - | Valid until 06/10/2022
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Appendix: Forecasting Assumptions

Bull case

Assumption for the Bull Case

IAssuming that the Management expects the Investment into Deliverr to Break Even after 5 years

Deliverr Investment 2,100,000

Years for Break Even 5

nvestment/years 420,000

GMV 2021 175,400,000

Additional GMV charge per year in %, in order to break even based on

he GMV of 2021 0.2%

Bull Case Scenario (2 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
Global E-Commerce Market 1,845,000,000 2,382,000,000  2,982,000,000 3,351,000,000  4,248,000,000  4,938,000,000 5,542,000,000 6,151,000,000 6,767,000,000 7,391,000,000 7,982,280,000
GMV 15,400,000 26,300,000 41,100,000 61,100,000 119,600,000 175,400,000 246,757,640 341,075,792 464,258,045 623,250,784 821,868,344
IGMV Market Share of the Total E-Commerce Market 0.8% 1.1% 1.4% 1.8% 2.8% 3.6% 4.5% 5.5% 6.9% 8.4% 10.3%
Market share growth 32.28% 24.83% 32.29% 54.41% 26.16% 25.35% 24.54% 23.73% 22.91% 22%
Number of Merchants 375 609 820 1,069 1,749 2,063 2952.585096 3633.49393 4346.659538 5060.648694 5709.340607
[GMV/Number of Merchants 41,067 43,186 50,122 57,156 68,382 85,022 83,573 93,870 106,808 123,156 143,952
IARPM/GMV per Merchant 1.30% 1.38% 1.48% 1.53% 1.69% 1.86% 2.2% 2.3% 2.4% 2.5% 2.59%
growth 6.0% 7.1% 3.5% 10.3% 10.3% 20% 16% 14% 13% 3%
Revenue from Subscription Solutions 188,606 310,031 464,996 642,241 908,757 1,342,334 1978795.94 2506061.167 3082786.759 3687954.678 4272136.848
IASRPM 41.91 42.42 47.26 50.07 43.30 54.22 55.85 57.48 59.10 60.73 62.356
ASRPY 502.95 509.08 567.07 600.79 519.59 650.67 670.191 689.711 709.231 728.751 748.271
IASRPM growth in % 1.22% 11.39% 5.95% -13.52% 25.23% 3% 3% 3% 3% 3%
Revenue from Merchant Solutions 200,724 363,273 608,233 935,932 2,020,734 3,269,522 5518928.703 8010214.091 11301670.3 15518885.31 20649408.25
ARPM 535 597 742 876 1,155 1,585 1869.185 2204.549 2600.082 3066.580 3616.776
IARPM growth in % 11% 24% 18% 32% 37% 18% 18% 18% 18% 18%

Total Revenue 389,330 673,304 1,073,229 2,929,491 4,611,856 7,497,725 10,516,275 14,384,457 19,206,840

Source: Team Research - 32 -] Valid until 06/10/2022 © WUTIS - Equity Research



Appendix: Forecasting Assumptions

Bear case

Bear Case Scenario (3)

Global E-Commerce Market 1,845,000,000 2,382,000,000 2,982,000,000 3,351,000,000 4,248,000,000 4,938,000,000 5,542,000,000 6,151,000,000 6,767,000,000 7,391,000,000 7,982,280,000
GMV 15,400,000 26,300,000 41,100,000 61,100,000 119,600,000 175,400,000 229,549,171 272,746,456 292,559,484 311,548,613 328,060,690
[GMV Market Share of the Total E-Commerce Market 0.8% 1.1% 1.4% 1.8% 2.8% 3.6% 4.1% 4.4% 4.3% 4.2% 4.1%
Market share growth 32.28% 24.83% 32.29% 54.41% 26.16% 16.61% 7.05% -2.50% -2.50% -2.5%
Number of Merchants 375 609 820 1,069 1,749 2,063 2416.004487 2541.189617 2386.713671 2200.999298 1984.734069
[GMV/Number of Merchants 41,067 43,186 50,122 57,156 68,382 85,022 95,012 107,330 122,578 141,549 165,292
IARPM/GMV per Merchant 1.30% 1.38% 1.48% 1.53% 1.69% 1.86% 2.0% 2.1% 2.1% 2.2% 2.2
growth 6.0% 7.1% 3.5% 10.3% 10.3% 6% 4% 3% 2% 1%
Revenue from Subscription Solutions 188,606 310,031 464,996 642,241 908,757 1,342,334 1,619,184 1,752,687 1,692,732 1,603,981 1,485,120
ASRPM 41.91 42.42 47.26 50.07 43.30 54.22 55.85 57.48 59.10 60.73 62.354
ASRPY 502.95 509.08 567.07 600.79 519.59 650.67 670.191 689.711 709.231 728.751 748.271
IASRPM growth in % 1.22% 11.39% 5.95% -13.52% 25.23% 3% 3% 3% 3% 3%
Revenue from Merchant Solutions 200,724 363,273 608,233 935,932 2,020,734 3,269,522 4,515,960 5,602,176 6,205,651 6,749,541 7,178,339
IARPM 535 597 742 876 1,155 1,585 1869.185 2204.549 2600.082 3066.580 3616.779
IARPM growth in % 11% 24% 18% 32% 37% 18% 18% 18% 18% 189

Total Revenue 389,330 673,304 1,073,229 1,578,173 2,929,491 4,611,856 6,135,145 7,354,863 7,898,383 8,353,522

Source: Team Research - 33 - | Valid until 06/10/2022 © WUTIS - Equity Research



Appendix: Forecasting Assumptions

Supporting schedule

Depreciation Schedule
Property and Equipment, as of December 2021

Depreciation Forecast

JAcquisition of property and equipment (Capex)
As % of Sales

Depreciation remaining of P&E

Depreciation of Capex

Total Depreciation

P&E Schedule

Opening P&E

+Capex

-Depreciation
Calculation/forecast of P&E

-41,733
1.42%

2020

Accumulated depreciation

-50,788
1.10%

2021

-83,325
1.26%
27601.4
21794.4

-33928.7

2022
105,526
83,325
-33,929
154,922

-138,447
1.53%
27601.4
21794.4
36212.2

-52838.9

2023
154,922
138,447

-52,839
240,530

Cost ; : Net book value Useful lifes
and impairment
|_easehold imrovements 159,131 84,930 74,201 1-15
[Computer equipment 33,505 18,241 15,264 3
FFurniture and equipment 28,751 20,250 8,501 4
Fulfillment robots 9,470 3,888 5,582 3
Fulfillment equipment 2,015 37 1,978 3
232,872 127,346 105,526
Property and Equipment, as of December 2020
Cost Accgmule_\ted depreciationNet Baak el
and impairment
| easehold imrovements 131,196 65,052 66,144
[Computer equipment 24,387 15,056 9,331
FFurniture and equipment 30,716 17,501 13,215
Fulfillment robots 5,419 2,005 3,414
191,718 99,614 92,104
Calculation of Average useful lifes
Useful lifes for 2021 NBV 2020 NBV 2021 Capex 2021 NBV 2020+Capex 2021 average useful lifes 2021
92,104 105,526 50788 142,892 37,366 3.8
Useful lifes for 2020 NBV 2019 NBV 2020 Capex 2020 NBV 2019+Capex 2020 average useful lifes 2020
111,398 92,104 41,733 153,131 61,027 25
Useful lifes for 2019 NBV 2018 NBV 2019 Capex 2019 NBV 2018+Capex 2019 average useful lifes 2019
61,612 111,398 56759 118,371 6,973 17.0
Useful lifes for 2018 NBV 2017 NBV 2018 Capex 2018 NBV 2017+Capex 2018 average useful lifes 2018
50,360 61,612 27,950 78,310 16,698 4.7
Useful lifes for 2017 NBV 2016 NBV 2017 Capex 2017 NBV 2016+Capex 2017 average useful lifes 2017
45,719 50,360 20,043 65,762 15,402 4.3

-213,696
1.80%
27601.4
21794.4
36212.2
55894.3

-72193.3

2024
240,530
213,696

-72,193
382,032

-309,331 -420,179
2.07% 2.34%
22721.8
17941.4
36212.2 36212.2
55894.3 55894.3
80908.8 80908.8
109875.3
-95652.8 -137285.5
2025 2026
382,032 595,711
309,331 420,179
-95,653 -137,2849
595,711 878,601

Source: Team Research

34 - | Valid until 06/10/2022

© WUTIS - Equity Research



Appendix: Forecasting Assumptions

Leases

Base Year

2021
Type of Debt Year Time to Maturity Principal Due Interest Rate
Convertible Notes 2025 2025 4 920,000 0.125%
2022 2023 2024 2025
nterest 1,150 1,150 1,150 1,150
Principle 920,000
Leases 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026Thereafter  Total
Fiscal Year 33,778 43,739 48,480 52,098 53,127 321,285 552,507
Offices 4,202 5,266 5,108 4,762 4,407 45,045 68,790
Warehouse and Commercial Spaces 37,980 49,005 53,588 56,860 57,534 366,330 621,297
Maturities of Leaseholdings:
Current Lease Liabilities 15748
Non-current Lease Liabilities 246776
ST Leaseholds 1,311 1,484 2,552 9,066 10,051 15,748 23,634 21,994 19,125 14,884 10,539
LT Leaseholds 12,628 14,970 22,316 142,641 144,836 246,776 277,116 257,879 224,247 174,514 123,570
Total Leaseholds 13,939 16,454 24,868 151,707 154,887 262,524 300,751 279,872 243,373 189,398 134,109
YoY growth 18.04% 51.14% 510.05% 2.10% 69.49% 14.6% -6.9% -13.0% -22.2% -29.2%
ST LSH/Total LSH 9% 9% 10% 6% 6% 6% 8% 8% 8% 8% 8%
LT LSH/Total LSH 91% 91% 90% 94% 94% 94% 92% 92% 92% 92% 92%
Forecasted maturities 37,980 49,005 53,588 56,860 57,534
YoY growth 29.0% 9.4% 6.1% 1.2%
Total Debt 13,939 16,454 24,868 151,707 912,895 1,173,487 1,211,714 1,190,835 1,154,336 1,100,361 134,109

Source: Team Research - 35 - | Valid until 06/10/2022 © WUTIS - Equity Research



Appendix: Financial Analysis

Operating model — income statement

Historical Period Forecasting Period

Income Statement

[Total Revenue

Subscription solutions 188,606 310,031 464,996 642,241 908,757 1,342,334 1,741,287 2,153,045 2,541,785 2,867,624 3,077,218
P4 of total revenue 48.44% 46.05% 43.33% 40.70% 31.02% 29.11% 26.39% 23.83% 21.43% 19.20% 17.14%
erchant solutions 200,724 363,273 608,233 935,932 2,020,734 3,269,522 4,856,509 6,881,855 9,318,328 12,066,940 14,873,759
%6 of total revenue 51.56% 53.95% 56.67% 59.30% 68.98% 70.89% 73.61% 76.17% 78.57% 80.80% 82.86%
389,330 673,304 1,073,229 1,578,173 2,929,491 4,611,856 6,597,796 9,034,900 11,860,113 14,934,564 17,950,977

Cost of Revenues

Subscription solutions 39,478 61,267 100,990 128,155 193,532 264,351 357,996 442,650 522,572 589,562 632,653
D6 of revenue 20.93% 19.76% 21.72% 19.95% 21.30% 19.69% 20.56% 20.56% 20.56% 20.56% 20.56%
erchant solutions 140,357 231,784 375,972 584,375 1,194,439 1,866,361 2,696,946 3,671,697 4,776,530 5,942,715 7,037,553
D6 of revenue 69.9% 63.8% 61.8% 62.4% 59.1% 57.1% 56% 53% 51% 49% 47%
YoY growth 91.2% 96.9% 101.0% 94.7% 96.6% 97% 96% 96% 96% 9699
179,835 293,051 476,962 712,530 1,387,971 2,130,712 3,054,942 4,114,347 5,299,102 6,532,277 7,670,209

Gross profit 209,495 380,253 596,267 865,643 1,541,520 2,481,144 3,542,854 4,920,553 6,561,011 8,402,287 10,280,770

Operating expenses

Sales and marketing 129,214 225,694 350,069 472,841 602,048 901,557 1,451,515 1,886,035 2,342,372 2,781,563 3,141,421
D6 of revenue 33% 34% 33% 30% 21% 20% 22% 21% 20% 19% 18%
Research and development 74,336 135,997 230,674 355,015 552,127 854,383 1,385,537 1,816,821 2,384,941 3,003,180 3,609,748
D6 of revenue 19% 20% 21% 22% 19% 19% 21% 20% 20% 20% 209
General and administrative 43,110 67,719 107,444 178,934 245,343 374,844 523,856 700,375 897,089 1,101,565 1,256,568
D6 of revenue 11% 10% 10% 11% 8% 8% 8% 8% 8% 7% 79
[Transaction and loan losses 51,849 81,717 0 0 0 0 g
246,660 429,410 688,187 1,006,790 1,451,367 2,212,501 3,360,908 4,403,232 5,624,402 6,886,308 8,007,737

Operating income -37,165 -49,157 -91,920 -141,147 90,153 268,643 181,946 517,321 936,608 1,515,979 2,273,033
Operating margin -9.55% -7.30% -8.56% -8.94% 3.08% 5.83% 2.76% 5.73% 7.90% 10.15% 12.66%
nterest income 2,248 11,491 43,088 70,529 23,434 15,356 40,800 40,800 40,800 40,800 40,800

nterest expense 712 3,641 13,652 22,347 9,085 3,493 1,150 1,150 1,150 1,150 (o

Net interest income 1,536 7,850 29,436 48,182 14,349 11,863 39,650 39,650 39,650 39,650 40,800
Interest income as % of net interest 146% 146% 146% 146% 163.3% 129.4% 102.9% 102.9% 102.9% 102.9% 100.099
nterest income from marketable securities 0.73% 1.44% 2.76% 3.91% 0.64% 0.29% 0.77% 0.77% 0.77% 0.77% 0.77A4

ncome/loss before income taxes - - -64,553 -95,815 240,364 3,140,592 221,596 556,971 976,258 1,555,629 2,313,833

Provision for) recovery of income taxes - - - 29,027 79,145 -225,933 -46,535 -116,964 -205,014 -326,682 -485,909

Tax rate - - - -30.29% 32.93% -7.19% 21.00% 21.00% 21.00% 21.00% 21.00%
Net income/loss -35,355 -39,995 -64,553 -124,842 319,509 2,914,659 175,061 440,007 771,244 1,228,947 1,827,928

Source: Team Research - 36 - | Valid until 06/10/2022 © WUTIS - Equity Research



Appendix: Financial Analysis

Operating model — balance sheet

Historical Period Forecasting Period

Balance Sheet

Current assets
[Cash and cash equivalents 84,013 141,677 410,683 649,916 2,703,597 2,502,992 414,876 785,289 1,403,258 2,370,165 2,938,538
Marketable securities 308,401 796,362 1,558,987 1,805,278 3,684,370 5,265,101 5,265,101 5,265,101 5,265,101 5,265,101 5,265,101
Trade and other receivables, net 9,599 21,939 41,347 90,529 120,752 192,209 259,541 355,410 466,547 587,488 706,144
flerchant cash advances, loans and related receivables, net 11,896 47,101 91,873 150,172 244,723 470,722 513,392 703,029 922,866 1,162,097 1,396,812
as % of revenue 3.06% 7.00% 8.56% 9.52% 8.35% 10.21%)| 7.78% 7.78% 7.78% 7.78% 7.78%4
ncome taxes receivable - - - - 56,067 5,023 - - - - -
Other current assets 8,989 18,598 26,192 48,833 68,247 103,273 166,866 228,504 299,957 377,714 454,003
s % of revenue 2.31% 2.76% 2.44% 3.09% 2.33% 2.24% 2.53% 2.53% 2.53% 2.53% 2.53%
422,898 1,025,677 2,129,082 2,744,728 6,877,756 8,539,320 6,619,775 7,337,333 8,357,729 9,762,564 10,760,600
Long-term assets
Property and equipment, net 45,719 50,360 61,612 111,398 92,104 105,526 154,922 240,530 382,032 595,711 878,601
Right-of-use assets, net - - - 134,774 119,373 196,388 196,388 196,388 196,388 196,388 196,388
ntangible assets, net 6,437 17,210 26,072 167,282 135,676 138,496 2,211,308 2,184,492 2,161,672 2,145,486 2,129,300
Deferred tax assets - - - 19,432 52,677 48,369 48,369 48,369 48,369 48,369 48,369
Equity - - - - 173,454 3,955,545 3,955,545 3,955,545 3,955,545 3,955,545 3,955,545
Goodwill 15,504 20,317 38,019 311,865 311,865 356,528 356,528 356,528 356,528 356,528 356,529
67,660 87,887 125,703 744,751 885,149 4,800,852 6,923,060 6,981,852 7,100,534 7,298,027 7,564,731
Total Assets 490,558 1,113,564 2,254,785 3,489,479 7,762,905 13,340,172 13,542,835 14,319,185 15,458,263 17,060,591 18,325,331
Current liabilities
Accounts payable and accrued liabilities 45,057 62,576 96,956 181,193 300,795 456,688 688,739 927,582 1,194,686 1,472,706 1,729,253
ncome taxes payable - - - 69,432 19,677 13,505 13,505 13,505 13,505 13,505 13,505
Deferred revenue 20,164 30,694 39,180 56,691 107,809 216,792 278,885 381,899 501,319 631,274 758,779
s % of revenue 5.18% 4.56% 3.65% 3.59% 3.68% 4.70% 4.23% 4.23% 4.23% 4.23% 4.23%
|_ease liabilities 1,311 1,484 2,552 9,066 10,051 15,748 23,634 21,994 19,125 14,884 10,539
66,532 94,754 138,688 316,382 438,332 702,733 1,004,762 1,344,980 1,728,636 2,132,369 2,512,073
Long-term liabilities
Deferred revenue 922 1,352 1,881 5,969 21,006 162,932 22,540 30,866 40,518 51,021 61,329
s % of revenue 0.24% 0.20% 0.18% 0.38% 0.72% 3.53% 0.34% 0.34% 0.34% 0.34% 0.34%
|_ease liabilities 12,628 14,970 22,316 142,641 144,836 246,776 277,116 257,879 224,247 174,514 123,570
Convertible senior notes - - - - 758,008 910,963 910,963 910,963 910,963 910,963 -
Deferred tax liabilities - 1,388 1,132 8,753 - 183,427 19,051 26,088 34,246 43,124 51,834
s % of revenue 0.00% 0.21% 0.11% 0.55% 0.00% 3.98% 0.29% 0.29% 0.29% 0.29% 0.29%
13,550 17,710 25,329 157,363 923,850 1,504,098 1,229,671 1,225,796 1,209,975 1,179,622 236,730
Total liabilities 80,082 112,464 164,017 473,745 1,362,182 2,206,831 2,234,433 2,570,776 2,938,610 3,311,991 2,748,803
Equity
[Common stock 468,494 1,077,477 2,215,936 3,256,284 6,115,232 8,040,099 8,040,099 8,040,099 8,040,099 8,040,099 8,040,099
IAdditional paid-in capital 27,009 43,392 74,805 62,628 261,436 161,074 161,074 161,074 161,074 161,074 161,074
)Accumulated other comprehensive (loss) income -1,818 3,435 -12,216 1,046 8,770 -5,974 -5,974 -5,974 -5,974 -5,974 -5,974
Retained earnings -83,209 -123,204 -187,757 -304,224 15,285 2,938,142 3,113,203 3,553,210 4,324,454 5,553,401 7,381,329
410,476 1,001,100 2,090,768 3,015,734 6,400,723 11,133,341 11,308,402 11,748,409 12,519,653 13,748,600 15,576,529
Total liabilities and shareholders' equity 490,558 1,113,564 2,254,785 3,489,479 7,762,905 13,340,172 13,542,835 14,319,185 15,458,263 17,060,591 18,325,331
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Appendix: Financial Analysis

Operating model — Cash Flow

Historical Period

Forecasting Period

Cash flows from operating activities
Net income/loss for the year
Adjustments to reconcile net income to net cash
provided by operating activities:
IAmortization and depreciation
Stock-based compensation
IAmortization of debt offering costs
Impairment of right-of-use assets and leasehold improvements

Provision for transaction and loan losses
Deferred income tax expense (recovery)
Revenue related to non-cash consideration

Changes in operating assets and liabilities:

Trade and other receivables

lerchant cash advances, loans and related receivables
Other current assets
Non-cash consideration received in exchange for services
IAccounts payable and accrued liabilities

ncome taxes receivable and payable
Deferred revenue
|_ease assets and liabilities
Net cash provided by operating activities

Cash flows from investing activities
Purchase of marketable securities

Maturity of marketable securities

Purchase of equity and other investments
IAcquisitions of property and equipment

s % of revenue

IAcquisition of businesses, net of cash acquired
IAcquisitions of intangible assets

Net cash used in investing activities

Cash flows from financing activities

Proceeds from public equity offerings, net of issuance costs
Proceeds from the exercise of stock options

Proceeds from convertible senior notes, net of underwriting fees and
pffering costs

Net cash provided by financing activities

Net (decrease) increase in cash and cash equivalents
Cash and cash equivalents - Beginning of Year
Cash and cash equivalents - End of Year

2018 2019
-35,355 -39,995 -64,553 -124,842 319,509 2,914,659 175,061 440,007 771,244 1,228,947 1,827,929
13,967 23,382 27,052 35,651 70,060 66,308 61,117 79,655 95,013 111,839 153,472
22,896 49,163 95,720 158,456 246,940 330,763 - - - B -
B . - - 8,756 2,343 - - - B -
31,623 30,145

1,028 2,606 5,922 17,946 27,282 43,781 - - - B -

B} . - -37,918 -44,801 190,963 -164,376 7,037 8,158 8,878 8,710

B - - - -3,814 -58,380) - - - - -

2,356 -13,037 -32,649 -56,181 -29,146 -72,300 67,332 -95,869 -111,137 -120,941 -118,658
-12,924 -37,811 -50,694 74,211 -112,721 -266,077 -42,670 -189,637 219,837 239,231 234,715

2,604 -3,706 -10,816 -12,401 -11,404 -50,151] -63,593 -61,637 71,453 77,757 76,289

) : . . 24,710 -268,058 - - . - -

19,813 15,428 20,641 82,529 118,588 138,175 232,051 238,844 267,104 278,020 256,547

B . . 64,648 -103,087 45,263 5,023 - - - -

7,699 10,960 9,015 12,305 69,969 309,289 78,299 111,341 129,072 140,458 137,807

2,620 2,515 8,414 1,452 -1,204 2,935 38,227 -20,878 -36,499 -53,975 -55,289

14,017 7,901 9,324 70,615 424,958 504,428 95,208 508,861 831,664 1,276,238 1,899,513
-369,208 -1,129,263 -2,447,955 2,718,604  -5,600,207 -7,337,366 - - - B -
139,872 642,073 1,698,264 2,477,038 3,721,405 5,750,224 - - - . .

B, - - - -11,051 -650,233 - - - . -
23,773 -20,043 27,950 -56,759 -41,733 -50,788 -83,325 -138,447 -213,696 -309,331 -420,17§

6.11% 2.98% 2.60% 3.60% 1.42% 1.10% - - - . -

- 2 = = . -59,627 - - - B, -

2,463 -4,219 -13,595 -5,638 -262 - -2,100,000 - . - -

269,686 527,170 -810,633 569,475 -1,931,848 -2,347,790 2,183,325 -138,447 213,696 -309,331 -420,176
224,423 560,057 1,041,688 688,014 2,578,591 1,541,168 - - - - -
4,162 14,774 30,494 48,337 70,809 108,594 - - - . -
907,950 -

B - - - - - - . -910,963
228,585 574,831 1,072,182 736,351 3,557,350 1,649,762 - . - - -910,963
26,057 57,664 269,006 230,233 2,053,681 200,605 2.088.116 370.414 617.969 966,007 568,373
110,070 84,013 141,677 410,683 649,916 2,703,597 2,502,992 414,876 785,289 1,403,258 2,370,165

84,013 141,677 410,683 649,916 2,703,597 2,502,992 414,876 785,289 1,403,258 2,370,165 2,938,539
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Appendix: Financial Analysis

Operating model — key performance drivers

Historical Period

Forecasting Period

Key Performance Drivers

Total Revenue Growth (YoY)

Subscriptions Solutions Revenue Growth (YoY)
Merchant Solutions Revenue Growth (YoY)

[Gross Merchandise Volume (GMV) Growth (YoY)
(Gross margin

Subscription Solutions Costs in % of Subscription Solutions
Merchant Solutions Costs in % Merchant Solutions
Sales & Marketing in % of toal Revenue

R&D in % of toal Revenue

[G&A in % of toal Revenue

DSO

DPO

Deferred Revenue (current) as % of Revenue
Deferred Revenue (non current) as % of Revenue
ICAPEX (Acquisition of P&E) as % of Sales

D&A as % of Sales

Current Assets
Current Liabilities
\Working Capital
Change in WC

53.81%
20.93%
69.93%
33.19%
19.09%
11.07%

9

91
5.18%
0.24%
6.11%
3.59%

30,484
66,532
-36,048

72.94%
64.38%
80.98%
70.78%
56.48%
19.76%
63.80%
33.52%
20.20%
10.06%

12
78
4.56%
0.20%
2.98%
3.47%

87,638
94,754
-7,116
28,932

59.40%
49.98%
67.43%
56.27%
55.56%
21.72%
61.81%
32.62%
21.49%
10.01%

14
74
3.65%
0.18%
2.60%
2.52%

159,412
138,688
20,724
27,840

47.05%
38.12%
53.88%
48.66%
54.85%
19.95%
62.44%
29.96%
22.50%
11.34%

21
93
3.59%
0.38%
3.60%
2.26%

289,534
316,382
-26,848
-47,572

85.63%
41.50%
115.91%
95.74%
52.62%
21.30%
59.11%
20.55%
18.85%
8.37%

15
79
3.68%
0.72%
1.42%
2.39%

489,789
438,332
51,457
78,305

57.43%|
47.71%
61.80%|
46.66%
53.80%|
19.69%
57.08%|
19.55%
18.53%|

8.13%|

15
78
4.70%)|
3.53%
1.10%
1.44%

771,227
702,733
68,494
17,037

43.06%
29.72%
48.54%
38.64%
53.70%
20.56%
55.53%
22.00%
21.00%

7.94%

14
82
4.23%
0.34%
1.26%
0.93%

939,799
1,004,762
-64,964
-133,458

36.94%
23.65%
41.70%
34.18%
54.46%
20.56%
53.35%
20.88%
20.11%

7.75%

14
82
4.23%
0.34%
1.53%
0.88%

1,286,943
1,344,980
-58,037
6,927

31.27%
18.06%
35.40%
30.11%
55.32%
20.56%
51.26%
19.75%
20.11%

7.56%

14
82
4.23%
0.34%
1.80%
0.80%

1,689,370
1,728,636
-39,266
18,772

25.92%
12.82%
29.50%
26.30%
56.26%
20.56%
49.25%
18.63%
20.11%

7.38%

14
82
4.23%
0.34%
2.07%
0.75%

2,127,299
2,132,369
-5,071
34,195

20.20%

7.319%9
23.26%
22.04%
57.27%
20.56%
47.32%
17.509%
20.11%

7.009%

14
82
4.23%
0.34%
2.349%
0.85%

2,556,960
2,512,073
44,887
49,958
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Appendix: Valuation Analysis

DCF valuation

Total Revenue
Subscription solutions

Aerchant solutions

Growth

Cost of Revenues
Subscription solutions
Aerchant solutions
Total Cost of Revenue
Gross Profit

[Gross Profit Margin

Operating Expenses

Sales and marketing
Research and development
General and administrative
Transaction and loan losses
Total OPEX

EBIT

[Tax expense
Effective Tax Rate

OPAT

D&A

[Changes in WC
[CAPEX

FCF

bs % of Revenue

Discount Factor

Discounted Cash Flows(PV)

Historical Period

Forecasting Period

188,606 310,031 464,996 642,241 908,757 1,342,334 1,741,287 2,153,045 2,541,785 2,867,624 3,077,218
200,724 363,273 608,233 935,932 2,020,734 3,269,522 4,856,509 6,881,855 9,318,328 12,066,940 14,873,759
389,330 673,304 1,073,229 1,578,173 2,929,491 4,611,856 6,597,796 9,034,900 11,860,113 14,934,564 17,950,977
73% 59% 47% 86% 57% 43% 37% 31% 26% 20%

39,478 61,267 100,990 128,155 193,532 264,351 357,996 442,650 522,572 589,562 632,653
140,357 231,784 375,972 584,375 1,194,439 1,866,361 2,696,946 3,671,697 4,776,530 5,942,715 7,037,553
179,835 293,051 476,962 712,530 1,387,971 2,130,712 3,054,942 4,114,347 5,299,102 6,532,277 7,670,206
209,495 380,253 596,267 865,643 1,541,520 2,481,144 3,542,854 4,920,553 6,561,011 8,402,287 10,280,770
54% 56% 56% 55% 53% 54% 54% 54% 55% 56% 57%
129,214 225,694 350,069 472,841 602,048 901,557 1,451,515 1,886,035 2,342,372 2,781,563 3,141,421
74,336 135,997 230,674 355,015 552,127 854,383 1,385,537 1,816,821 2,384,941 3,003,180 3,609,748
43,110 67,719 107,444 178,934 245,343 374,844 523,856 700,375 897,089 1,101,565 1,256,568
0 0 0 0 51,849 81,717 0 0 0 0 0
246,660 429,410 688,187 1,006,790 1,451,367 2,212,501 3,360,908 4,403,232 5,624,402 6,886,308 8,007,737
-37,165  -49,157 -91,920 -141,147 90,153 268,643 181,946 517,321 936,608 1,515,979 2,273,033
0 0 0 29,027 79,145 -225,933 38,209 108,637 196,688 318,356 477,337

0.0% 0.0% 0.0% -20.6% 87.8% -84.1% 21% 21% 21% 21% 21%
-37,165  -49,157 -91,920 -170,174 11,008 494,576 143,737 408,684 739,921 1,197,624 1,795,696
13,967 23,382 27,052 35,651 70,060 66,308 61,117 79,655 95,013 111,839 153,472
-28,932 -27,840 47,572 -78,305 -17,037 133,458 -6,927 -18,772 -34,195 -49,958

23,773 20,043 27,950 56,759 41,733 50,788 83,325 138,447 213,696 309,331 420,176
-46,971  -74,750 -120,658 -143,710 -38,970 493,059 254,987 342,965 602,467 965,936 1,479,034
-12.06% -11.10% -11.24% -9.11% -1.33% 10.69% 3.86% 3.80% 5.08% 6.47% 8.24%
90.91% 82.64% 75.12% 68.29% 62.08%

231,798 283,421 452,590 659,647 918,188

84,668,975

62.08%

52,562,743

Sum of FCF 2545644
[Discounted TV 52562743
Enterprise Value 55108386
Cash 2451.5
Debt 1173487
Equity Value 53937351
Shares Outstanding 126100
Target Share Price 427.7347
Current Share Price 353.66)
Upside Potential 0.209452]
WACC 0.100042]
LTM Growth Rate 0.081156)
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Appendix: Valuation Analysis

WACC & long-term growth rate

Weighting ERP and GDP growth

DP Absolut Numbers Share ERP per Region Weighted ERP GDP growth Weighted GDP growth Risk free rate per Region Weighted risk free rate
orth America
anada 316,699 7% 4.24% 0.29% 1.70% 0.12% 0.00%
nited States 2,973,934 64% 4.24% 2.73% 1.70% 1.10% 2.90% 1.87%
MEA 799,602 17% 6% 1.06% 3.0% 0.52% 0.90% 0.16%4
urope 1.60% 0.00%
iddle East 2.90% 0.00% 0.00%
Africa 4.50% 0.00% 0.00%
APAC 467,009 10% 5.28% 0.53% 4.50% 0.46% 0.22% 0.02%
atin America 54,612 1% 8.20% 0.10% 2.40% 0.03% 12.20% 0.14%
Total 4,611,856 100% 4.71% 2.22% 2.19%
ndustry
Global E-Commerce Market CAGR 10%
Weight
GDP 25%
ndustry 75%

Weighted LTM Growth Rate 8.1%
Risk free rate 2.19%

Debt ratio Effective raxe

Equity ratio (%) (%) rate

Capital structure SHOP 97.44% 2.56% 21.00%

WACC Calculation

osts of equity SHOP 10.22%
ACC SHOP 10.00%
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Disclaimer

Legal notice

This document is being made available by WUTIS Trading and Investment Society, acting through its society ("WUTIS"), for information purposes only and for the sole and exclusive use of the addressee in connection with the matter or
possible transaction to which this document relates. This document is incomplete without reference to, and should be assessed solely in conjunction with, the oral briefing provided by WUTIS.

This document is strictly confidential and remains the property of WUTIS. You agree that you shall only use this document for the purpose of evaluating and considering the matter or possible transaction to which this document relates. This
document may not be distributed, published, reproduced, or disclosed, in whole or in part, to any other person, nor relied upon by you or any other person, nor used for any other purpose at any time, in each case without the prior written
consent of WUTIS.

This document does not constitute nor does it form part of an offer to sell or purchase, or the solicitation of an offer to sell or purchase, any securities or any of the businesses or assets described herein or an offer or recommendation to enter
into any transaction described herein nor does this document constitute an offer or commitment to provide, arrange or underwrite any financing. You are responsible for making your own independent investigation and appraisal of the risks,
benefits, appropriateness and suitability of any transaction or matter contemplated by this document and WUTIS is not making any recommendation (personal or otherwise) or giving any investment advice and will have no liability with respect
thereto. The decision to proceed with any transaction or action contemplated by this document must be made by you in the light of your own commercial assessments and WUTIS will not be responsible for such assessments.

Neither WUTIS nor any of its subsidiaries or affiliates, nor any of their respective officers, directors, employees or agents (WUTIS together with such persons being the “WUTIS Group”) accepts any liability whatsoever for any direct, indirect or
consequential losses (in contract, tort or otherwise) arising from the use of this document or its contents or any reliance on the information contained herein. WUTIS Group is not responsible for any specialist advice, including legal, regulatory,
accounting, model accounting, tax, actuarial or other advice.

This document was prepared on the basis of information and data, obtained from publicly available sources and, where applicable, from you and/or any other entity that may be involved in any transaction or matter contemplated by this
document (and/or any of your or the aforementioned entities’ affiliates), in each case prior to or on the date hereof. The information in this document has not been independently verified by WUTIS. WUTIS has relied on any information provided
by you or from third party or public sources as complete, true, fair, accurate and not misleading. With respect to any financial or operating forecasts and analyses provided to it, WUTIS has assumed that they are achievable and have been
reasonably and properly prepared on bases reflecting the best currently available information, estimates and judgments as to the future financial performance of the entity(ies) to which they relate and that such forecasts or analyses would be
realised in the amounts and time periods contemplated thereby. No member of the WUTIS Group, makes any warranty or representation, express or implied, as to the accuracy, completeness or reasonableness of the information (including
projections and assumptions) contained in this document whether obtained from or based upon third party or public sources or otherwise.

This document is given as at the date hereof, may not be final, is based on information available to WUTIS as at the date hereof, is subject to any assumptions set out therein and is subject to change without notice. Accordingly, this document
may be based on (a) data and information that may no longer be current and (b) estimates that may involve highly subjective assessments. It should be understood that subsequent developments may affect this document and the WUTIS
Group does not undertake any obligation to provide any additional information or to update any of the information or the conclusions contained herein or to correct any inaccuracies which may become apparent. Any data or information
regarding, or based on, past performance is no indication of future performance.

Members of the WUTIS Group are involved in a wide range of commercial banking, investment banking and other activities out of which conflicting interests or duties may arise. In the ordinary course of its business, the WUTIS Group may
provide services to any other entity or person whether or not a member of the same group as you (a “Third Party”), engage in any transaction (whether on its own account, on behalf of any Third Party or otherwise, and including any transaction
or matter contemplated by this document), notwithstanding that such services, transactions or actions may be adverse to you or any member of your group, and the WUTIS Group may retain for its own benefit any related remuneration or profit.
The WUTIS Group operates in accordance with a conflicts of interest policy which identifies conflicts of interest it faces in the ordinary course of its business, and establishes organisational and procedural measures to manage those conflicts
where it is reasonably able to do so. Neither WUTIS nor any other part of the WUTIS Group shall have any duty to disclose to you or utilise for your benefit any non-public information acquired in the course of providing services to any other
person, engaging in any transaction (on its own account or otherwise) or otherwise carrying on its business. WUTIS’ research analysts and research departments are independent and are subject to certain regulations and internal policies.
WUTIS research analysts may hold opinions and make statements or investment recommendations and/or publish research reports with respect to any company referred to herein, the transactions contemplated herein or any person or entity
involved therein or related thereto that differ from or are inconsistent with the views or advice communicated by WUTIS.
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